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Eligibility: Bachelor degree in any discipline recognized by this University with at least

45% marks in the aggregate,

mternal choice (either/ or).
Semester Structure: The details of the coursss with code, title and the credits assigned
are given below.
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First Semester

S. No. | Subject Code | course Title Credit Contact
Hours per
week

Compulsory Papers L . T

! } MIB 101 THEORY AND PRACTICE OF 6 4 1 2
; MANAGEMENT
2 MIB 102 MARKETING MANAGEMENT 6 4 |2
3 MIB 103 MARKETING RESEARCH 6 4 12
Elective Papers (Any Three) L (T
1 MIB 104 MANAGERIAL ECONOMICS 6 4 |2
2 | MIBI0S PRODUCT AND BRAND 6 2
MANAGEMENT :
3 MIB106 | MANAGEMENT THINKERS 6 i ]2
| |
4 MIB 107 MODERN BUSINESS ® 6 4 |2
COMMUNICATION
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MIB 101: THEORY AND PRACTICE OF MANAGEMENT

Unit- 1 .
Nature and Importance of Management, Process of \'Ianaoement Managerial

Roles, Functions of Management, Skills of an Effective Manager, Schools of
Management Thought.

Unit -1
Planning, Managenal Decision Making, MBO, Departmentalization, [eadership

Styles, Power and Distribution of Authority, Contemporary Views of Motivation.

Unit -1
Leadership styles, Group Behavior and Team Building, Effective Communication
System, Designing Control System, MIS.

Unit -IV
- Motivation Concepts, Management of Change, Conflict Management,
Management of Stress, Time Management, Total Quality Management.

Unit -V
Global Environment of Management, Ethics in Management, Corporate Social
Responsibility, Corporate Culture.

" Books Recommended

l. Prasad, L. M. : Principles and Practice of Management, Sultan Chaud & Sons.
Vashisth, Neeru : Principles of Management, Taxinan Publications Pvt. Ltd.
Tripathi and Reddy : Principles of Management, Tata- M,Graw ITill.

Sudha, G. S. : Principles of Management, Ramesh Book ™ ~pot.
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MIB 102: MARKETING MANAGEMENT

Unit- |
Marketing Management- Concept, Impoktance Scope, Approaches to Marketing,

Marketing process, Marketing Environmept, Social, Legal and Ethical Issues in
Marketing.

Unit- I
Product Planning: Product Policy Decision, Brands and Trade Marks, Packaging,
Product Planning in India, Brand Equity.

Unit- 01

Pricing- Factors to be considered in Pricing, Pricing Objectives and Strategy,
Breakeven Analysis, Price Maintenance, Discount Policy, Special Selling Terms,
Credit Terms. '

Unit- IV
Channels of Distribution, Types of Channel Evaluating the Major' Channcl
Alternatives, Channels of Distribution in India.

Unit-V

Advertising and Sales Promotion, Adverusmg Programmes, Sales Promotion-
Tools and Techniques, Sales Forecasting, Direct Marketing. Eveut Management,
Integrated Marketing Communication, Customer Relationship Management.

Books Recommended
{. Kotler and Keller : Marketing Management, Pearson Publication.
Stanton, Etuland : Fundamentals of Marketing, Tata M .Graw Hil!.'
Saxena, Rajan : Marketing Management, Tata M Graw Hill.
Ramaswami and Namakumari : Marketing Managemcnt i India, M Milan.
Kothari, Mehta, Sharma : Marketmg Mapagement, Ramc&h(llook Depol.

W dee et




s MIB 103: MARKETING RESEARCH

Unig- |
Marketing Research: An Introduction, research design, marketing information
system and marketing research, problems in conducting marketing .r‘esearch.

Unit- 1
Marketing research process, Problem identification, Developing research proposal,
Primary Data collection, Secondary Data sources, online data sources and research.

Unit- 1T
Preparation of questionnaire, Sample design-Sampling methods and Sample size
determiration, tield work and data collection, Sampling and non sampling errors.

Unit- IV
Data analysis and report preparation: Data editing, tabulation, editing, report
preparation and presentation. ‘ '

Unit- V

Marketing research applications: Consumer research, Product research,
Advertising research, Attitude measurement and scaling techniques, distribution
research, ethical issues in marketing research.

Books Recommended
{. Cooper, Donald, R. and Pamela, S. ScHindler : Marketing Research, Tata M Graw

Hill.

2 Malhotara, Naresh K. : Marketing Research, Prentice Hall of India.
3. Harper W., Boyd, Ralph Westfall and Stanley F. : Marketing Research: Text and
Cases.
4. (ireen, Paul F., et.al : Research for Marketing Decisions, Prentice Hall of India
Pvt. Ltd.
5. Donald, S., Tull and Del, I, Hawkins ; Marketing Research: Me\é}surement and
Methods, Prentice Hall of India Pvt. Ltd. pﬁ \J<*~
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MIB 104: MANAGERIAL ECONOMICS

Unit- 1
Nature and scope of Managerial Economics, Role of Managerial Economist,

Demand Elasticity, Demand Forecasting.

Unit- I
Cost: Concepts, Classification of Cost, Cost and Output Relationship.

Unit- I
Price Decision under Perfect Competition, Pure Competition and Monopolistic
Competition, Discriminating Monopely, Oligopoly.

Unit- IV
Theories of Income, Profit, Wages and Rent.

Unit- V.
National Income: Concept Measurement, Distribution, Nat10na1 Income and

Welfare.

Books Recommended
l. Dean, Joel : Managerial Economics
Gopalkrishan : A Study of Managerial Economics, Himalaya Publication.
Dwivedi, D. N. : Managerial Economics, Vikas Publishing House.:
Agarwal, M.D. and Somdev : Managerial Economics
Seth, M.L. : Principles of Economics (Hindi & English).
Jhingam, M.L. : Principles of Economics (Hindi & English), Vikas Publishing
House.
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MIB 105: PRODUCT AND BRAND MANAGEMENT

Unit- 1 .
Product Planning: Product concept, meaning, levels, classification, product mix
and product linc concepts, product mix decisions, Introducing new product, New
product development process, factors causing new product failures.

Unit- 11 '
Product Life Cycle: Concepts, stages, management of product life cycle, Product
differentiation: Concept, differentiation strategies (Product, Services, Personnel,

Channel, Image, Differentiation), Packaging and labeling.

Unit- 11
Branding: Meaning and concepts, significant benefits of brand awareness, building
process, Brand Identity.

Unit- IV

Brand Management: Stage of Brand Management (Introduction, Elaboration and
Fortification), Types of brand (Functional, Symbolic and Experiential), Branding
strategy (Meaning & types), Brand equity, Brand valuation. ‘

Unit-V

Brand decisions: Branding decision, Brand sponsor decision, Brand name decision,
Brand strategy decision.

Brand Positioning: Concepts, Designing brand positioning (Points of parity and
Points of differentiation), Brand extensions (meaning & types), Brand
repositioning decision, Brand revitalization.

Books Recommended

|. Dutta, Kirti : Brand Management, Oxford University Press.
Gupta, Nitish Rai : Brand Management, Tata M Graw Hill.
Gupta, Chitali, Product Policy and Brand Management, Prentice Hall of India.
Anowdar, C. : Product Management, Tata M, Graw Hill. X
Jacob, [saac: Strategic Brand Management, Pzarson Education. }Zj v (E";L_-._-‘-»
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MIB 106: MANAGEMENT THINKERS

Unit-1

Spirituality and Management- Concept of Spirituality, Indian Ethos and Values,
Role of Values in Management, Western Values vis a vis Indian Values,
Applications of Yoga in Management- Personality Development, Meditation and
Management of stress. '

Unit- Il
[ndian Epics and Management- Dimensions of Vedic Management, Bhagwad Gita,
Ramayan, Kautilaya’s Arthshastra.

Unit- 11
Indian Thinkers- Swami Vivekanand, Mahatama Gandhi, S.K. Chakraborty, C K.
Prahlad.

Unit- IV
Western Thinkers I- F.W. Taylor, Henri Fayol, Elton Mayo Herbert Simon.

Unit- V

Western Thinkers II- Peter F. Drucker, William G Ouchi, Tom Peters, Gary
Hamel.

Books Recommended

. Chakraborty, S.K. and Bhattacharya, Pradip: Human Values, New Age
International (P) Limited Publishers.
Saneev, Rinku and Khanna, Parul: Ethics and Values in Business Management,
Ane Books Pvt. Ltd.
Khanna, S. : Vedic Management, Taxman Publications (P) Ltd.
Bhawad Gita as Viewed by Swami Vivekananda: Vedanta Press & EODL rehne
Rajgopalachari, C. : Ramayan, Bhartiya Vidya Bhawan. \(\E
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MIB 107: MODERN BUSINESS COMMUNICATION

Unit 1

Business Communication: Definitton, Types, Principles of Effective
Communication, Barriers and Remedies to Communigation.

Unit II

Business Letter: Layout, Kinds of Business letters- Interview,Communicationand
Technology, video Conferencing, Fax, E-mail, Multi-ipedia presentations, Web2. 0
and Communication, Skype, Linked in, Facebook and Whatsapp.

Unit 11
Public Speaking, Seminar Presentation, Interview, Group Discussion, Effective
Listening.

Unit IV
Report Writing, Agenda, Minutes of Meeting, Memorandum, Office Order,
Circular, Notes.

UnitV

Business Ethuettes and Manners: Shake hand, Dress sense, Dining Etiquettes,
Introducing a guest, E-mail Etiquettes, Work place Etiquettes, Telephone
Etiquettes. :

Books Recommended

I. Rat, Urmila and Rai ,S.M.: Business Communication, Himalaya Publishing
House. ‘

2. Thomas, Jane, Murphy, Herta and Hilderbrandt, Herbert: Effective Business

Communication, Tata McGraw-Hill.

Madhukar , R.K.: Business Communication, Vikas Publishing.

Kaul , Asha: Effective Business Communication, PHI Learning Pvt. Ltd.

Chatterjee , Abha, Bovee , Courtland L. and Thill , John V.: Business

Cornimunication Today, Pearson Education. ’

6. Rao , Nageshwar and Das , Rajendra P.; Communication Skill§, fimalaya
Publishing House.
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UMVER&MF RAJASTHAN JAIPUR

SYLLABUS OF

T e et o

MASTER OF INTyRNATIONAL BUSENESS (MIB)
(SEMESTER SCHEME)

(SECONp SEMESTER

2020 —2P2)

1. Eligibility: It is given in the Prospectus of the University of Rajasthan.

2. Scheme of Examination: Thee will be five questions in all. The candidate will be
required to attempt all the Questions selecting one question from.each unit with an
internal choice (either or).

3. Semester Structure: .The detgils of the coﬁrss with code, title and the credits

assigned are given below. % \@/
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Syllabus of MIB (Business Administration)

Second Semester

S. Subject Course Title Credit | Contact Hours
Per Week
No. jCode
COMPULSORY PAPERS L T
1 | MIB201 | STRATEGIC MANAGEMENT | 6 - 4 2
z | MiB202 | BUSINESS RESERCH 6 4 2
METHODS .
3 | MIB203 | PRESENTATION IN 6 17 1 2
SEMINAR AND VIVA VOCE
ELECTIVE PAPERS
(Any Thoresy
4 | MIB204 | SERVICES MARKETING 6 4 1 2
5 | MIB 205 | ADVERTISING AND SALES 3 4 2
PROMOTION -
6 | MIB206 | CONSUMER BEBAVIOUR 6 4 2
7 |MIB207 | RETAIL MANAGEMENT 3 4 2




MIB 201- Strateqgic Management

UNIT I

Introduction : Meaning of Strategic Manmagement, Role of
Strategic #anagement, Process of SM, Limitations of SM,
Organizational Mission, vision and oObjectives , Strategy &
Structure, 7S Framework.

UNIT II

Environmental Scanning: Appraisal of External Environment,
pynamics of Internal Enviremment, Organizational Capabilities
and Appraisal, Core competence.

UNIT III

Strategy rormulation: Corporate Level Strategy, Business Level
Sstrategy, Functional Level Strategy.

UNIT IV

Strategy IMpleémantation: Aspects of §%rategyA Implementation,
Procedural Implementation, Resource Allocation, Organizational
pesign and Change, Gorporate Culture.

UNIT Vv

strategic Evaluation and Control: Meaning of Strategic
gvaluation and Control, Criteria and Techmiques of Strategic
evaluation and Control.

gBooks Recommended:

1. Azhar Kazmi Strategic Management

2. P. Rao Strategic Management
3. L.M. prasad : Strategic Management
4. Ravi Kumar : Strategic Matragement \<SE;&0
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MIB 202 . BusSiness Research Methods

unit I

Meaning and oObjectivey of Research,Need and Importance of
Research 1in Business, types of Research, Problems in Social
Science Research, Identification of Research Problem.

unit II
Framing of Hypothesis. gesearch Design - Important Concepts.
Sampling Design-Steps. Qgpilection of Data: Primary and Secondary
Sources.

unit III

Questionnaire and SChEQuT&)A Interviews, Observation. Scaling:
Importance and Techniques, Editing, Coding, Classification and
Tabulation.

unit Iv

Hypothesis Testing : hgrametydic -and Non-parametric Methods,
Interpretation and Repory writing.

it v
probability and Probabilyty Distribution, Business Forecasting,
Time Series, Decision Theory.

Books Recommended:

1.ponald R. Cooper, pamela S. Schindler: Business Research
Methods, 8/e, Tata M Graw-Hq?I,
2. Timothy 1.RossS: szzy Logic wwth Engineering Applications,

wiley Publications.
3. simulated anealing:. Theory and applications, Timothy 3.

Ross,wiley publications.
4.P.]J. van Laarhoven and E.H. Aarts:Simulated Annealing:

Theory and applications(Mathematics and jts Applications.
§.C.R. Kothari: Research Methodology, wiley Eastern Ltd.
6. Richard Levia: Statistics of Management, pP~»ntice Hall of
India pvt, Ltd.
7. Goode & Hatt: Methods in Secial Research, Mcg fﬁ“ﬂykﬁgo .
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MIB 203 - Presentativn in_Seminar and viva Voce

1. Presentation in Seminar: 50 Myrks

2. Viva-Voce based on presentatiy: 50 Marks
The Department/College shall organise Seminar in Second Semester and
announce topics (at least ten). students can make presentations on topic of
his/her choice. The presentatiy, sha.H be evaluated by internal examiner
appointed by Head of the Depyt, and external examiner appointed by the
university.
The Viva-voce examination wil; be based on the presentation made by the
student. The Department shall Mgintain record of the presentation made with
a photograph pasted on the co_by-of the presentation made with signature,

date of presentation etc.
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MIB 204 . SERVICES MARKETING

UNIT- 1
Introduction —Goods ang Services: A comparative analysis, concept of
services marketing, Sigpificance of service marketing, Emerging key
services, Need of Servicyg in International Market.

ONIT-II
Marketing Mix in Servjces Marketing: Product Mix, Promotion mix,
price mix, place mix, people, process and physical evidence, Total
quality Management: Syyvice quality, measurement of service quality,

TQM Dimensions, Effecis of TQM, Quality Circles.

UNIT-1I

Bank Marketing: Concept of Bank Marketing, Ground of Banking in
International Market, Need of Marketing the banking services,
Marketing mix for bankjng services, marketing by foreign banking in
India, marketing in Banks,

Tourism Marketing: Coycept of tourismm marketing; Benefits of tourism
marketing, Product plapning anid development, marketing nix for
tourism- Product mix-plce mix, people, Tourism marketing in Indian
perspective.

UNIT-IV

Insurance Marketing: Cyncépt of Insurance service marketing, use of
Insurance services, Maxkefing Information System in International
Marketing, Market Segpmentation, Marketing Mix for Insurance
Organizations, Marketing py foreign insurance companies in India.
Courier services marketing: Rationale behind courier marketing-
International courier services, Types, benefits, Murketing mix for
courier organizations, Coyrier marketing in Indian perspective, Foreign
couriers in India, future of cou¥ier service.

UNIT- V
Marketing of cducation service, marketing mix, Market segment,
challenges of service marketing, Future of Services marketing in India,
Global service marketing, Recent Issues in Services marketing,



Books Recommended:

1. Mehta, Khivasara- Marketing of Service (RBD, Jaipur)

2. Ravi Shankar- Services Marketing: The Indian Perspective (Excel Book)

3. K. Rana , Mohana Rao- Services Marketing (Pearson)

4. C Bhattacharjee- Services Marketing: Concepts and Planning (Excel Book)
5. Harsh V. Verma- Service Marketing: Text and Cases (Person)

6. Govind Apte- Service Marketing: Oxford University Press

7. Mohana Rao, Maisto, Misra- Services Marketing: Pearson Education

8. Bahuguna- Services Marketing: Centrum Press

9. Rajesh Bhatt- Services Marketing: Commonwealth Publishers

10. Zeithamal- Services Marketing: McGraw- Hill Education India Pvt. Ltd.
O U
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MIB 205 - ADVERTISING AND SALES PROMOTION

UNIT-1
Meaning, Needs and Types of Advertising, Social and Economic effects

of Advertising , Adveyising decision. Advertising in the marketing
process, Personal Selling Vs adverfising.

UNIT-H
Various advertising meja, Media Selection, Copy writing, Creativity in
advertising, measuremeyt of advertising effectiveness.

UNIT-11
Advertising agencles: Rgle and organisation, principles of agencies-
client and media relatiqpship, social advertising, Industry advertising,
recent trends in advertigjpg in India.

UNIT-1V
Nature and importance yf sales promotion, Its role in marketing, Forms
of sales promotion-consymer oriented sales promotions, trade oriented
sales promotions, sales fgree diientéd sales promotion and quality of
good salesman.

ONTI- ¥
Developing sales promotjon programme: pretesting, implementing and
evaluating the results ang making necessary modifications.

Book Recommended

1. G.S. Sudha: Advertising and Sales Management, Ramesh Book
Depot, Jaipur.

2. S. Shyam Prasad: Agvertising Management, Ramesh Book Depaot,
Jaipur.

3. Dr. S.H. Gupta & Dr. v.V. Rafna: Advertising and Sales Promotion,

Sultan Chand and Sons, New Deihi
4. S. A. Chunawalla & K S. Sethia: Foundation of Advertising, Himalya

Publishing House New Defbi.
5. S.H. Kazmi & Satish K Batra: Adverfing and Sa}e.f;\./?‘/ mofior; Bxcel
Books New Delhi. ‘ V}) -




MIB 206 - CONSUMER BEHAVIOR

UNIT-1
Consumer behavior and its applications, congymer research,
Market segmentation and  positioning congepts, consumer
_motivation, consumer Perception, consamer lear,;ng.

UNIT- 1
Memory and Involvent, Consumer attitudes, ytitudes change
strategy, marketing communication process, c¢onsumer and
Cultural influence ,social class influence and coygumer behavior
group influence and consumer behavior.

UNIT- 1
Household decision ‘making, communication wyhin group and
opinion leadership -innovation and diffusion pry.ess, Consumer

diffusion process.

UL IV
Situational influence, problemm recognition, coygumer decision
process. Infermation search, consumer dggjsion process
evaluxtion of Ziferpatives “5Hd  seleétiGn, congymier decision
process outlet, sélection and purchase,

UNIT-V
Post purchase action, organization buyer behavior,

Books Recommended
1. S. Ramesh Kumar :Conceptual Issues in Consumer Repavior,

Pearson Education.

2. S8.L. Rao: Consumer Market Deniographics. Q/ N _
~s
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MIB 207 - REYAIL MANAGEMENT

. UNIT -1

Introduction to Retail: Role, Relevange and Trends, Benefits,
Enablers and Challenges, Types of Retajf outlets- organized and
unorganized.

UNIT-1
Product and  Merchandisee Manggement, Merchandise
procurement, Merchandise forecasting, hydgeting.

UNIT- IiJ .
Store layout, location atmosphere and space Management, Retail
Market segmentation, Retail store operatjon.

UNIT-1V
Retail Pricing, Retail promotion strategy, Retail selling,
Communication and cconsumer hapdling, stock and inventory
Management.

UNIT-V
Recent trend, retail strategy and FDI, ympact and execution of
FDI in retail, problems and prospects of retailing in India.

Recommended Books

1. Gibson G. Vedamani: Retail Management (Jaico Publishing House)
2. Chetan Bajaj, Rajnish Tuli, Nidhi V. Shnvastava Retail
Management.

3. Gourav Ghosal: Retail Management.-

4. S.C. Bhatia: Retail Management.

5. S.Sudershan, S.R. Prakash and M.S. Sharma: Retail Management.
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S No.  Subject Code | Course Title | Credit { Contact |
| Hours per {
[ i
| week [
f j
| ]
| Compulsory Papers LT
1, MIB301 International Business 6 42
o
,, z 1
: f ;
2 1 MIB302 Indian Foreign Trade Policy 6 Pd 2
3 MIB 303 International Retailing 6 4 2
:‘ '
L
Zlective Papers (Any Three) LT
771 1 MIB304 | Industrial Marketing 6 i 2
? z
P2 MIB 305 Capital Market 6 i 4 2
i
| f
Po3 MIB 306 International Marketing Research 6 E 7
: : {
N S, —
i MIB 307 [.egal Environment of Business 6 4 1
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MIs 301 - International BUSIngsS
Unit I
Meaning  of International Business, Domestic Business
v/sInternational Business, Importance of International

business,Major participants of 1IB, Scope of International
Business.

unit II

understanding the International Business Envirgnment:Cultural
Environment, Economic Environment, Politica] Environment,
Legal & financial Environment.

ynit III

International Business organisations, Forms of International
organisations, World Trade Organisation (WTO).

Unit Iv

International Financial Management, Internatijponal Monetary
cung (I¥F), world Bank.

Jnit vy

Global oOperations and Supply Chain Management, International
Human Resource Management, International Trade procedure and
Documentation, Global E-business, Ethics and Social
Responsibility. '

Books Recommended

1.Joshi,R.M.:International Business,Oxford University
Fress,New Delhi.

? Aswathappa, K.: International Business, Tata McGraw-Hill
Fublishing Company Limited,New Delhi.

3.Cherunilam, Francis: International BUSinass

Environment,Himalaya Publishing House,New Delhi.




- v n
- MIB - 302 -Indian Foreign Trade policy

uait I

Tndia’'s Foreign Trade: Trends and Developments, Commodity
Compesition and direction, India’'s foreign trade 1in global
context.Conventions and Agreements.

Unit-II

Foreign Trade Policy and Control in India, Policy making body
and institutions; Exchange control 1in India- objectives and

definition.
unit-III

rmport  Substitution and Export Promoticn Policies. Export
incentives- duty exemption schemes, EPCG, Duty drawbacks; Role
of  Commercial banks 1in foreign trade, . deferred payment
systems; Export Cradit insurance and ECGC.

unit-1v

Irfrastructure support for EXport Promoticn, EXPOrt Promotion
Ccuncils, Commodity boards, Specific service institutions.
Export Processing Zones/Special Economic Zcnes (EPZ/SEZ).

unit-v

Foreign Investment policy: Indian ventures abroad,
“ultinational Corporations, tE-Business vis-a-vis International
8usiness, Conceptual Analysis, advantages and disadvantages of
E-business).

800ks Recommended:

1. p. subba Rao: International Business, Himalaya Publishing

House, New Delhi.
. Nabbi Kumar Jain: How to Export, Nabbi Publications, New

(A

pethi.

3. varshney & Bhattacharya:International Marketing
Management, Sultan Chand & Sons, New Delhi.

4 korhari,Jain and Jain:International Marketing RED

Jaipur.




I MIB — 303

Internatignal Retailing

unit I

International Trade and Businqss, International marketing
environment, International marketing Research. Impact of
Culrural factors on International Rretailing.

unit II
International marketing segmentation and product design.
Targeting & Positioning. Trends motives and challenges of

International Retailing.

bnit III

sarket selection 1in international retailing. Export and market
try methods, comparing foreign markets, Global competition.

unit IV
International supply chain management, Market mix, Pricing and

Distribution.

unit Vv
Promotional mix and advertising, Publicity, PR and sales
Promotion, Personal Seiling and Syles Management.

Books Recommended

. Nicholas Alexander and Anne Marie Doherty: Intérnational
Retajling, Oxford University press.

2. Brenda Strenguist: International Retailing, Fairchild

Publication.

3.1, Bruce, C. Moore and G, Birtwistle: International
Retail marketing, Elsevier Ltd.

. Ramakrishna,Y.:International Retail Marketing Straregies.

. Gupta, S. L. and Mittal, Arun: International Retailing-
Text and Readings, Excel Books, New Delhi. ’Tgfl/”’
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4 MIB -304
Industria) Marketing

tnit 1

Tntroduction to Industrial Marketipg, The Industrial markets,
Industrial marketing environment, ppdustrial buying and buying
behaviour, managing customer relatjgnship.

unit II
strategic planning process, Industpial marketing research and

demand Torecasting, Segmenting, yargeting and Positioning,
Tadustrial products and services, New Product Development.

Uit 111

«rketing Channels, Marketing Lggistics and Supply chain
sanagement, Industrial sales forge: Developing and Managing
them, industrial sales force: planning, organizing and
contrelling.

unit IV

t-commerce, Industrial Marketing communication-Advertising,
sales promotion and Publicity, Indystrial pricing.

unic v
Industrial marketing for Global mgrkets, Business Ethics and
corporate social responsibility.

sooks rReacommended:

L. Hory Shanker ™arkerjee: Industrial Marketing (Excel
Books, Delhi). :

2. P.C. Ghosh: Industrial Marketing (Oxford Press).

3. krishna x. Havaldar: Industrial marketing-Text and cases
(Tata M Graw=Hill).

4, M. Govindarajan: Industrial marketing management (Vikas
Publishing House).

S. Arun Kumar Polanisncy:Industrial Marketing (VDM
Publishing). B
«/iru. )
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MIB - 305
Capital Market

Unit-1

Introduction : Financial market- defination, role, functions, Indian Financial market,
Capital Market: evolution and growth, Capital market nstruments : Equity,
Debentures, Prefernce Shares, Sweat Equilty, Non-Voting Shares, Share warrants.

Unit-I}
Stock Exchange : History, meaning, functions Signifance and SEBI: Working and
Fucrions, BSE and NSE, Stock exchange traders, SEBI Act, 1992.

Unit-I1]

Primary market: meaning, methods of new issue, intermediaries in new market, SEBI
zuidelines on primary market, Listing of securities, Consequences of non-Listing,
Underwriting: definition, types, mechaniks and benefits.

Unit-tV

Book-building: Concepts, Characteristics, process. Mutwal Funds: concepts,
Classification. growth and importance, risk involved in mutual Funds, [nternational
Capital Market: Listing of securities issued outside India, Foreign Currency
Converiible Bonds, Global Depository Receipts, American Depository Receipts.

Unit-V

Secondary Market: Meaning, need and significance. Tading Methods: Trading Ring,
On-Line Trading, Carry Forward Systems, Government Securities Market:
Government Debt Instrument, Short term and Long term Instruments, Tading in Debt
[nstrument, Indian Depository System: Need and benefits.

List of Recommended Books:
. E. Gordon & K. Natarajan : Capital Market in India; Himalaya Publishing
FHouse, Ramdoot, Dr. Bhalerao Marg, Girgaon, Mumbai-400004.

2. ALY. Khan: Indian Financial Systeins; Tata McGraw Hill, 4/12, Asaf Ali Road,

Niew Dclhi-110002.

S. Suryanarayanan & V. Varadarajan: SEBI-Law Practice & Procedure;

Commercial Law Publilshers (India) Pvt. Ltd., 151. Rajindra Market. Opp. Tis

FHazari Court, Delhi-110034,

4. Sanjeev Aggarwal: Guide to Indian Capital Market; Bharat Law House. 22,
Tarun Enclave, Pitampura, New Dethi-110034.

]

5. Shashi K Gupta Nishja Aggarwal Neeti Gupta: Financial Institutions and
Narkets; Kalyani Publishers, 4863/2B, Bharat Ram Road. 24, Darvecani, New
Dethi- 110662,
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¥ -306
INTERNATIONAL MARKETING RESEARCH

UNIT I

Meaning  and scope of marketing research; Need for
international markering rasearch; Marketing research 1in
international context: Impprtance, complexities and some

issues.

UNIT II

varketing research process; problem identification; preparing
research  proposal; sources of international marketing
ré%earch; primary and secondary sources and complexities of
Jata collection in international markKeting research;
applications of internationgl marketing research; screening
potential market; assessing targeted markets; drawing
conclusions; online data sources and research.

UNIT III

Preparation of questionnaire. sample design- Sampling methods
and sample  size determinatiopn; Fieldwork and data collection;
Sampling and non sampling errors.

UNIT IV

Market survey, Product orjented survey, Market oriented
~survey, survey techniques, Sampling processing and analysing
of data, Report preparation and presentation.

UNIT V

Consumer research; Product research; Advertising research;
International market opportunity analysis; ethical dssues in
international marketing research, receat developmknts in
international marketing research. ‘ gQ o
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‘ [
“~3p0ks Recommended:

1

~J

Kumar, v.:International Marketing Research, Prentice Hall
57 India.

. Malhotara, Naresh k.: International Marketing Research-

An Applied Orientation, 37 ed, Pearson Education Asia.

. Aaker, David A.and Kumar,V.: Marketing Research, John

wiely and Son, New York.

. bouglas, S.P and Samuel,C.C.: International Marketing

Research, Prentice Hall of India Ltd.

. Boyd, Harper Ww.et.al.: Marketing Research: Text and

Cases, Irwin, Homewood Illinois.

. Green,P.E. et.al.: Research for Marketing Decision,

Prentice Hall of India Ltd., New Delhi.

. Tulld, D.S. and Hawkins,D.I.:Marketing Research:

Measurement and Methods, Prentice Hall of India Ltd., New
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MIB-307 Legal Environment of Business

Unit I-

Business and its Environment, Salient Features of Companies Act 2013 - Meaning,
Features, Types of Companies, Prospectus, Memorandum of Associate Articles of
Association, Powers of Board, Meetings.

Unit II-

Negotiable Instrument Act 1881- Types of Negotiable Instruments, Difference
cetween Promissory Note and Bill, Bill of Exchance and Cheque, Endorsement,
Crossing, Dishonour of a Cheque.

Unit 111-
Competition Act 2002, Consumer Protection Act 1986

Unit IV-
FEMA 1999, Information Technology Act 2000

Unit V- : ,
Pollution Control Laws-Air Pollution, Water Pollution, Environment Protection.

Books

. Gulshan, S.S., : Mercantile Law, Excel Books.

. Baid, P.K., :Economic and Commercial Law, Flystone Publications.
. Kapoor, G.K. & Suri A.P., : Corporate Laws, Taxman.
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AUB IVth Semester Session f) sT5—0 21,

e .
I JE - .
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IS No. I Subject Code | Course Title Credit | Contact
' {
g ‘ Hours per
]
z | !
i |
Compulsory Papers L ] T
{ {
1 ¢ MIB401 | Global Marketing 6 R
} i
2 | MIB402 | Supply Chain Management 6 b4 12
: i
30 MIB403 Project Report and viva-voce 6 4 2
z
| Elective Papers (Any Three) L 7T
|
b MIB 404 Export-import Procedure and 6 4 2
. Documentations i i
; 1 |
T2 ﬁ MIB 405 International Human Resourcc 6 4 2
: | : Management
! ! )
H i
|
|
3 NTIB 406 | Multinational Financial Management 3 PR R
i .
; ' |
i —
I MIB 407 - | Business Environment 6 4 2
[ : :
1




MIB IVth gemester

MIB 401 - Glohal Marketing

et 1

~ional  mMarketing:Nature, Defipition and scope of Global
orketing; Domestic Marketing vs. International Marketing;
‘rrernat onal Marketing Environment. :

Ll II

lcentifying and Selection of Rpreign Market: Foreign market
ertry mode decisions, Product Planning for International
iarketr: Product Designing; Srandardization vs. Adaption;
tranding and Packaging; Labellypng and quality issues; After
sales service.,

we 10 ITT

‘nternational Pricing: Factorsg influencing international
srice, Pricing process and pethods; 1International oprice
cuotation and payment rerms.

unit IV

Fromotion of product/services abroad; #Methods of international
promotion; Direct Mail and syles Tliterature; Advertising;
sersonal selling; Trade fairs and exhibitions.

ynit Vv

international Distribution: pistribution channels and
logistics decisions; Selection and appointment of foreign
sales agents.

Books Recommended:

L. 8. nhartacharya: Export Marketing Slralegies for success
tlobal Business Press, New Delhi.

. Cherunilam, Francis- Interpational Trade and Export
Wanagement, Himalaya Publishing House, New Delhi. :
3. xothari,R.K.and 3Jain,Mmukesh: International Marketing (MBA

Edition) (RBD, Jaipur).
4, Kothari,Jain and Jain : International * %+ .ing,
RBD,Jatpur. ’

ro




MIB 4UZ - >SUPPLY (HALN MANAGEMLENI

iJNI% I

’!ﬂtFOduCtiOn . Basic concepts & philosophy of sSupply ¢Chain
wanagement, the supply chain revolution, Generalized Supply
Chain Mmodel,Supply chain and networks, Extended organization,
integrative management, Responsiveness, Financia)
Sophistication, Globalization, Digital Business
Transformation, Essential features, Infrastructure flows

{cash, value and information), key issues in SCM, benefits.

UNIT II

Logistics Management: Logistics as part of SCM, Logistics
“sts, different models, logistics sub-system, inbound and
outbound logistics, bullwhip effect in logistics, Distribution

and warehousing management.

UNIT IIX
Purchasing & vendor Management: Centralized and Décentralized
nurchasing, functions of purchase departmént and purchase
pclicies, wuse c¢f mathematical model for wvendor rating/
vzluation, single vendor concept, management of stores,
accounting Tor materials.

UNIT IV

Irventory Management: dConcept, various costs associated with
Trventory, various EOQ models, buffer stock (trade of f between
stock out/ working capital Cost), lead time reduction, re-
order point/ re-order level fixation.

UNIT V

Recent Issues in SCM: Role of computer/ IT in supply chain
management, CRM vs. SCM, Benchmarking concept, features, and
implementation, outsourcing- basic concepts, value a?ﬂ5t€ in

sCM~ concept of demand chain management.
P 9 Ref
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TFaoks Recommended:

+

1

N A"

1.

I~

U

(@)X

]

Bowersox, Closs and (ooper- Supply Chain Logistics
management,Tata M.Graw-pill.

.B.S. Sahay and Macmjltan- Supply Chain Management,

Pearson gducation.

. Burt, Dobbler, Star1ing— World Class Supply Management,

TMGH .

. David Simchi, tevi -and Philip Kaminski- Designing and

vanaging the Supply Chain, McGraw-Hill Companies Inc.

. Chopra, sSunil and pPeter, Meindl: Supply Chain Management

pearson.

. Bhat,K.Shridhara:Logistics and Supply Chain

Management,Himalaya Publishing House,New Delhi.
‘ “



Lvxayrs
project RepOTt and viva-voce
report writing . 50 Marks

viva -VQce .50 Marks



MIB 404 - Export-Import Procedure and Documentations

b“tnlt—l

Tntroduction: Role of Exports and Imports in Indian Economy,
Foreign exchange regulations, IS0 Series and other
internationally accepted quality certificates, Pre-shipment
inspection, Marine Insurance.

unit-IT

EXDOre Procedure: EXport documentation, General excise
ciearance, Roie of Clearing and forwarding agents, shipment of

“YpOrt cargo.
Unit-IIT

Import Procedure: Import Licensing policy, Actual user
ticensing, Replenishmentlicensing, Capital goods licensing,
Export houses and Trading Houses.

unit-1v

cxport credit Guarantee and policies, Forward gxchange cover,
Finance for txport on deferred payment terms, Duty drawbacks,
Logi1stics  for export and imports.

unit-v

[mport Management in Developing Economy, roreilgn exchange

opudyer:ng, Import procurement methods, import financing,
purchase Contract, monitoring and follow-up of import
contraces. " ‘

Books Recommended:

1. Nabhi Kumar Jain: How To EXport,<Nabhi Publicarions. New
pDelhi.

. varshney & Bhattacharyya:  International Marketing
Management, Sultan Chand & Sons, New Dz1hi.

3. P. Subba Rao: International Marketing,Himalaya ?ub?ishﬁng

[

House New Delhn.
+owxathagry . Jain  and  Jain; TUURENG,  RBO,

SIS E




. VB — 405

International Human Resource Management

Jnit I

Introduction of dnternational human resource management,
overview of organizational structure in MNCs, 1international
dinmensions of HRM, Approaches of IHRM.

gnit I1

I1ternational sStaffing, Compensation and Benefits. Training
and development.

ynit III

serformance Management in International Organisations.
Expatriations & Repatriation.

rit IV

Sustaining International Business operations, Managing People
in International Context.

unic Vv
Indian Multinational companies, Issues, challenges and
theoretical development, Cultural dimensions, Changing

scenario of IHRM.

Books Recommended:

L. Sisbba Rac, P.: InternationalHuman Resource Management,

2. 8hatia,S.K.: Management  Change and Organisational
pevelopment, Deep & Deep Publications Pvt. otd., New
pelhi.

3. Bhatia,S.K.:HRM in  Global Scenario, Beep & Deep
publications Pvt. Ltd.

4. Khandwalla,Pradip N.:Corporate Creativity, Tata M.Graw-
Fi11 Publishing Company Limited,New Delhi.

i
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. MIB- 406
MULTINATIONAL FINANCIAL MANAGEMENT

L nit-i
The Multinational Financial Environment: An overview of Multinational Financial
Management, Basis of International Trade., Gains from Internationals Trade,

(nternational Exchange System.

Unit-1] ‘
International Monetary System, International Financial Institutions, Balance of
Payments. Marketing and Economic Cooperation, WTO.

- Unit-1d

Foreign Exchange Market: Exchange Dealings, Foreign Currency Features and
Options, Management of Transaction. Translational and Economic Exposures, Interest
Rute Risk. Theories for Foreign Exchange Rate Movement and International Parity
Condions.

Unit-1V

Financial Management of the Muitinational Firm: International Capital Flows, Cost of
Capital and Capital Structure of the Multinational Firm. Multinational Capital
Budgeting, Multinational Cash Management, Country Risk, Analysis, International
Taxauon.

GRYISAY
I"nunc.ng Foreign Operations: Euro-currency Market, Interest Rate and Currency
Swaps. Deposttory Receipts-GDR and ADR, Firm and its implications.

International Debt Problems, Role of MINCs, An evaluation of Multinational Financial
Reforms.

Books Recommended: ey
| Teff Madura: International Financial Management. e
2 Madhu Vij: Multinational Financial Management. @, \,éf;‘3-~ _
3 (. Jeevanandam: Foreign Exchange & Risk Management. § ng:(;\\cg Rk
<. I'rances Cherunilam, International Economics. O‘T'&,,c.&o{?‘; G
\'S'\\‘i%\q\}
\\‘t\""‘z *
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MIB - 407 BUSINEgS5 ENVIRONMENT

UNIT-1
Introduction of Business Environment Concept Significance and
Nature of Business Envirggmen!, Changing Dimensions of
Business Environment.

UNIT -11

Implications of Globalization, Competition Act, 2002.

UNIT - I
Legal Environment of Busingss, Changing dimensions of Legal

Environment, Intellectual Property Rights.

UNIT -1V
Environment Protection, Goyernment Policy on Environment,
Water Pollution Act, Air Poljgtion Act, Environment Pollution

Act.
UNIT -V

Coroporate Ethics and Governprent, Contemporary issues in CSR
and Governance, Work K¢hics, Sustainable Development.

Books Recommended

1. N. Gopal : Business Environment, Tata McCraw Hill
2. Saleem Shaikh: Environment, Pearson Education of India
3. David : The Euvirgnment of Business, SAGE
Publication
4, Aswathappa Essentials of Business Environment, Himalaya
Publisking Iouse
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